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YEAR

11

Pearson Supervised
Assessment

Choose an
idea &

produce a
plan for a

micro-
enterprise

idea
 Present a plan for

the micro-
enterprise idea to

meet specific
requirements

Pearson Supervised
Assessment

-Financial
Documents

-Payment methods
-Revenue & costs

-Financial
statements

-Profitability and
Liquidity

-Budgeting
-Cash Flow

-Break even analysis
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Understand
customer
needs &

competitor
behaviour

through
market

research

Review the
presentation of the
micro-enterprise

idea to meet specific
requirements

-Market s-egments
-4P’s

-Marketing methods
-Trust reputation &

loyalty

Understand how and
why enterprise &

entrepreneurs are
successful

 Understand
customer needs

& competitor
behaviour

through market
research

Understand how
the outcomes of

situational
analysis may

affect enterprises
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Term 1
UNIT  3  -  

PERSONAL &
BUSINESS
FINANCE

UNIT 3 - PERSONAL

AND BUSINESS

FINANCE
Aims and

ObjectivesResearch and
analysis of
marketing

information

Marketing Mix

Explore the features of
different businesses

and analyse what
makes them successful

Investigate
how businesses
are organised

Examine the
environment in which

businesses operate

Cash flow
forecasts

Understand the
importance of managing

personal finance

Evaluate different
sources of finance

Complete financial
statements

Undertake a
recruitment activity to

demonstrate the
processes leading to a

successful job offer

Reflect on the
recruitment and selection

processes leading to a
successful job offer

Meopham School

YEAR

12
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Term
 2

Term 6

NEXT STEPS:
EMPLOYMENT

FURTHER EDUCATION

UNIT 2 - DEVELOPING

A MARKETING

CAMPAIGN

Business
Department Curriculum

Single

UNIT 1 - EXPLORING

BUSINESS

UNIT 8 -

RECRUITMENT AND

SELECTION PROCESS

EXAM

EXAM

Justification

Budget

Timescale

Examine business
markets

Investigate the role
and contribution of

innovation and
enterprise to

business success

Break Even
analysis

Explore the personal
finance sector

Understand the
purpose of
accounting

Examine how effective
recruitment and selection

contribute to business success
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Term 1
UNIT 27 -

WORK
EXPERIENCE
IN BUSINESS

UNIT 27 -
WORK

EXPERIENCE
IN BUSINESS

Definitions and
functions of

management

Management and
leadership styles

and skills 

Explore the role of an
event organiser

Investigate the
feasibility of a

proposed event

Stage and manage
an event

Reflect on work
experience undertaken
and its influence on own
personal & professional

development

Investigate the
international economic

environment

Examine the strategic
& operational
approaches to

developing
international trade

Meopham School
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NEXT STEPS:
EMPLOYMENT

FURTHER EDUCATION

UNIT 6 - PRINCIPLES

OF M
ANAGEMENT

Business Department 
Curriculum Double

(In addition to the Single units)

UNIT 4 - MANAGING

AN EVENT

UNIT 5 - IN
TER

NATIO
NAL

BUSINES
S

EXAM

Human resource
planning

Factors
influencing

management
& motivation

Impact of change and
quality management

Evaluate
event and
own skills 

Investigate
opportunities for

work related
learning

Carry out work
experience in an
appropriate and

safe manner

Explore the
international

context for
Business

operations

Investigate external &
cultural factors

Develop a plan for an event


